
      International Journal of Enhanced Research in Management & Computer Applications 

ISSN: 2319-7471, Vol. 6, Issue 8, August-2017, Impact Factor: 3.578 

Page | 106  

Financial condition and scenario of E-Commerce 

in rural areas in India 
 

Jyoti 
 

Research Scholar, Dept. of IMSAR, MDU, Rohtak 

 

 

 

ABSTRACT 
 

The E-Commerce is flourished and remains for blasting development in Rural India. Their prosperity relies upon 

the comprehension of the market, amount of buyers and offering different highlights. This paper gives an effect of 

advanced India later on of E-Commerce in Rural India; speak to the different open doors for merchants, shoppers, 

E-Commerce Industries and components impacting trust in rustic Indians. We found that the Overall E-Commerce 

will increment definitely coming a very long time in the developing business sector. While provincial territory 

accessibility of web or broadband is lower as contrast with urban region yet Government's fantasy venture Digital 

India will control or settled this hole which expands the mass of customers for E-Commerce world through 

spreading business utilizing social trade, versatile business and so forth with receiving Digital India venture 

highlights like making of computerized framework and advanced proficiency. The emphasis on monetary 

improvement of provincial groups, particularly independent companies inside it has pulled in the consideration of 

most neighborhood, territorial and national governments and non legislative offices alike. As we move towards 

innovation arranged worldwide market, group advancement now turns into a veritable procedure for ''pushing 

back the outskirts of neediness" and keeping up financial security.  
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I.  INTRODUCTION 

 

This paper learned about the utilization of e-commerce and how it can be utilized for the financial advancement of Westem 

Indian provincial groups. With new advancements, developing rivalry and globalization of market exercises, online 
business has now risen as a practical business instrument for new business new companies and for the sustenance of 

existing organizations. To direct this examination, it is vital to comprehend the foundation of the exploration issue through 

investigation of the writing. The qualities of provincial groups and independent ventures are dynamic and particularly not 

quite the same as large organizations in metropolitan urban regions. In such manner, the formative foundation that backings 

the capacity of rustic groups to set up and oversee independent venture turns into a vital issue for broadbased monetary 

strengthening. There is a quickly expanding assemblage of distributed work managing these issues, yet the reason for this 

examination is to concentrate on one particularly very much created case: the six "rustic e-groups" set up by the Center for 

e-Innovation (Cel) of the Provincial Government of the India (PGWC). The six groups are pilot for an activity intended to 

advance the utilization of Information and Communications Technologies (ICTs) as instruments for building learning and 

making openings, particularly to engage rustic and already impeded groups in the Westem Province to stand up to the 

difficulties of neediness and improvement. The undertaking is overseen and regulated by chosen individuals from the 
groups alluded to as "eCommunity gatherings".  

 

Absence of satisfactory media transmission foundation has been distinguished as a noteworthy test in provincial ranges by 

and large (Gullen, 2003:249). This is additionally prone to be a factor in Western Gape country groups, and it is intriguing 

that there is as of now an undertaking in each of the six groups (Bitterfontein, Elim, George, Oudtshoom, Struisbaai and 

Van Rynsdorp) advanced by the Gel. Business improvement in these groups is more testing than in urban territories that 

have infrastructural bolster. Putterill (2004:385) notices that creating nations, including South Africa, are battling with 

absence of access to leT framework. This test the push to grow independent companies found for the most part in rustic 

groups, since they require access to data innovation for financial advancement, similarly as urban ranges do. It is generally 

assumed that the accessibility of IGT foundation will empower the advancement of an African economy; at this beginning 

time it is accepted here this isn't really valid. The suggestion that Small Medium and Micro Enterprises (SMMEs) are an 
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imperative piece of creating economies (Scupola, 2002) makes this exploration essential, since they are believed to add to 

monetary development and work. Accordingly, this paper contemplated provincial and already impeded groups and 

independent company needs, and gives a reasonable system on how suitable advancements can be gotten to and conveyed 

to satisfy financial requirements of these groups in the Westem Indian.  

 

It is viewed as proper due to the potential it offers in increasing equivalent yet parallel an incentive from information 
acquired utilizing both subjective and quantitative strategies.  

 

 The subjective piece of the such sort of research are directed through individual meetings with applicable part 

players and directors. The point was to see how country independent companies can get to/advantage from suitable 

online business innovation.  

 

 The quantitative part was led by overseeing semi-organized polls. This sort of technique helped in deciding the 

quantity of individuals utilizing the Indian Gateway get to focuses, recurrence of employments and the conclusions 

of non-entrepreneurs with regards to the effect of ICTs to group advancement and development potential.  

 

A snowballing testing system are utilized to choose respondents on account of the subjective strategy: though the specimen 
for the quantitative technique are purposively chosen with the help of the e-group discussion individuals at the diverse 

locales of the investigation. 

 

II.  LITERATURE STUDY 

 

This section considers a number of literatures obtained through search from different databases (Emerald, EbscoHost, and 

so on) available on the university library network. Further literature was derived from cross referencing of other materials 

obtained. Books and different search engines on the Internet were also used. A substantial amount of material was obtained; 

hence a selection of relevant and best literature was necessary. The search, though focusing on some key areas, led to some 

interesting materials that try to discuss the issues in a more general form. Topics such as Information Communication 

Technology for Development (ICT4D), and Internet and poverty reduction cropped up, which provided a wider perspective 

to the study area. The relevant literature selected and reviewed discusses rural community and how e-commerce is utilised 
as a tool for small business development. The review is focused on the characteristics of rural communities, such as barriers 

and opportunities that the use of e-commerce offers and how they interplay to create an enabling environment for economic 

and small business development within it. Furthermore, the literature shows that the unique nature of rural communities 

requires the provision of appropriate ICTs, which is critical to the use of e-commerce. The outcome of the review 

culminated in a conceptual framework that summarises the roles of each element discussed. 

 

Rural community 

 

Rural communities can be categorised or identified based on factors such as economic activity, population size, distance 

from large cities and access to infrastructure. Interestingly, some elements of the categorisation describe some communities 

within urban areas of South Africa, which were previously denied opportunities as a result of apartheid (polity, 2001). 
Hence, for the purpose of this research these communities may be considered as 'rural' which are termed as 'previously-

disadvantaged communities'. 

 

Small business  

 

In addition, definitions of small business vary by country and industry. A small is sometimes referred to as 'Small and 

Medium Enterprise (SME)'. However, in India it is referred to as 'Small, Medium and Micro Enterprise (SMME)', and is 

defined as very small and micro enterprises that have less than 10 employees, small enterprise that has less than 50 

employees and medium enterprises having between 50 to about 249 employees. Furthermore, the definition includes 

revenue (turnovers) and asset levels (OTI, 2003). 

 

Small businesses in Africa and most countries of the world are an essential element of economic development, wealth 
creation and sources of new employment opportunities (Lawson, Alcook, Cooper & Burgess, 2003:265). They are 

increasingly important to economic development of rural communities, and a substantial part of growing national 

economies of developing countries (North & Smallbone, 2000:90). These essential contributions of small businesses have 

attracted the attention of govemments and policy makers for sometime now (Thomas, Packman, Miller & Brooskbank, 

2004:402). The contribution of small businesses to economic development in South Africa and, to the Westem Indian in 

particular, is shown in Figure 2.0 below in terms of gross domestic product (GOP) and employment. The figure shows the 
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annual review of contribution made by small businesses to national economy by the Department of Trade and Industry's 

(OTI) 2004 report. The report mentions that SMMEs contributed about 40% to GOP. This is significant and clearly shows 

the critical role that SMMEs are playing in addressing the challenges of development in South Africa. 

 

Small businesses are viewed as flexible and quick at adapting to new innovations, these characteristics are significant 

factors for competing and participating in a globalised market through e-commerce (Mann, 2002). However, the stability 
and survival of small businesses is still threatened by the same globalisation through e-commerce operations (Jutla, Bodorik 

& Dhaliwal, 2002:139). Another issue to note is that e-commerce is not likely to give much value to small businesses 

unless they are ready to metamorphose in relation to technology use (Schlenker & Crocker, 2003:11). The threats posed by 

e-commerce are arguably less comparable to the possible benefits. Therefore, we can infer that rural communities should 

see using e-commerce as an opportunity to generate wealth through engaging in small business. However, a review of e-

commerce and its development over . time gives clarity over myths and facts surrounding it. 
 

III.  METHODOLOGIES AND E-EOMMERCE RELATED ACTIVITIES 

 

Research methodologies  concems the way thoughts and proof are sorted out and scattered. They additionally specify this is 

essential since it sets up authenticity for an exploration led. Be that as it may, there are diverse ways to deal with leading an 

examination. Lee (1991:342) states that examination can be drawn nearer from either an interpretive or positivist viewpoint. 
The interpretive point of view comprises of ethnography, hermeneutics, phenomenology, and contextual investigations; the 

positivist perSpective comprises of inferential measurements, speculation testing, scientific examination, exploratory and 

semi test outline. Yet, picking method(s) or proper device to fulfill inquire about goals must be founded on viable 

contemplations. For an examination that arrangements with a social setting, for example, this one, doing genuine, 

controlled investigations isn't attainable; neither would we be able to sit tight for common analyses to happen. Additionally, 

there are troubles, for example, evaluating, formal recommendations and .test controls related with look into that tries to 

depict social reality. Accordingly, an altemative to tests is the utilization of subjective or potentially quantitative strategies. 

The segments that take after audit master sees on these two methodologies.  

 

This sort of study utilizes the meeting way to deal with catch the comprehension and view of the e-group gathering 

individuals and business people on the commitment of the Indian Gateway undertaking to their particular groups. This is 
educated by the way that utilizing the subjective technique, a specialist can find fundamental issues, the all the more so on 

the grounds that the strategy is appropriate for testing philosophical thoughts conceming human instinct and society. For 

instance, the words 'Web keeping money' came up throughout one meeting, which the analyst would have thought as an 

unpredictable online business action improper to the requirements of the groups. Notwithstanding this, it would not have 

been included as an alternative in the survey. Moreover, the meetings being unstructured took into consideration the 

revelation of this extra issue would not have been caught. The exploration managed individuals in groups and their 

cooperation with innovation to bring advantage and improvement. As Struwig and Stead, push, the utilization of a 

subjective strategy takes into consideration a top to bottom examination of a given marvels, for example, the dynamic 

collaboration of the group individuals with their specific circumstance (the Indian Gateway get to extend).  

 

This characterisation is educated by the information that the world has a target reality that can be caught and interpreted as 

factual or different examinations. Further, quantitative strategies utilize an arrangement of specially appointed methods to 
characterize, check and break down its factors. Be that as it may, Silverman censures this, saying quantitative research as a 

rule does not consider the social and social .qualities of the factors under examination. Quantitative strategies have been 

overwhelming in the data frameworks investigate area. In any case, different systems, for example, subjective strategies are 

quick making advances.  

 

Multi-technique drawbacks 

 

The multi-technique embraced in this study isn't without its downsides. Landry and Banville (1992:88) concur that joining 

techniques is great, however alert that a blended approach is moderately new in the zone of data frameworks examine. 

Subsequently, there is a need to approach multi-technique with an indistinguishable taught methodological principles from 

the 'customary approaches'• subjective and quantitative. The alert via Landry and Banville turns out to be more applicable 
in light of the fact that as Lee (1991:363) sets there are hardened restrictions from the advocates of the diverse 

methodologies on the premise that the methodologies are contradicted and inconsistent with each other. For instance, 

Kaplan and Duchon (1988:575) contend against consolidating subjective and quantitative techniques in light of the fact 

that, in their view, the justification isn't effortlessly legitimate concerning why multi-strategy approach is utilized. 

Notwithstanding the inadequacies, Lee (1991:363) still backings consolidating the two methodologies in light of the fact 

that they are commonly strong.  
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Meeting content  

 

As indicated by Welman and Kruger (2001:188), utilizing this strategy, an analyst essentially proposes the subject of talk 

and suggests conversation starters as they rise up out of the communication. They additionally said that the system can 

encourage inside and out testing of interviewees. In this investigation a meeting guide is utilized, however it isn't an 

organized content for each of the meetings. Be that as it may, the guide contains an arrangement of general issues to be 
tended to by the interviewees inside the setting of the task. At first, the meeting guide is produced in light of the issues 

brought up in the writing to propose potential inquiries; in any case, later meetings incorporated some rising issues that 

were said by past interviewees.  

 

A typical arrangement of issues were tended to in each meeting, paying little respect to the interviewee. Ordinarily, 

interviewees were gotten some information about the convenience of the office to the group. Further, they were asked how, 

in their ability as administrator or client, they had possessed the capacity to connect with and educate the group about the 

task offices. A case of a typical inquiry was the difficulties they confronted or are looking with the undertaking. The greater 

part of the interviewees had an unmistakable fascination in how group individuals could utilize the task offices to quicken 

monetary improvement and the general potential effect of ICT, as will be found in the exchange of the outcomes. Aside 

from the basic issues in the inquiries, interviewees were made a few inquiries that were particular to their parts as task 

administrators, EH:ommunity gathering individuals (group supervisors), or entrepreneurs.  
 

Entrepreneurs and business visionaries who were found in the groups were made a request to remark on how the office had 

helped them in their business, what the suggestion would be for their business not approaching the inside, and whether the 

utilization of the office (or other electronic instruments) had any vital effect on the advancement of their business.  

 

Various fascinating topics rose up out of the meeting procedure that were not examined amid the plan of the meeting, and 

were incorporated into the meeting guides. Noticeably, people group individuals were generally observed to be occupied 

with web based saving money. Along these lines, questions were, added to test how the groups were utilizing web based 

saving money and other electronic apparatuses in their business exercises.  

 

E-eommerce and other PC related exercises 
 

Private company advancement using internet business isn't obvious in this group. For instance, as a preliminary measure for 

the group to acknowledge and know how to utilize leTs, an e-group discussion part talked with say that one-hundred and 

twenty (120) group individuals were prepared on essential ICT aptitudes and plans are under approach to present the 

utilization of leTs for independent company advancement. The interviewee said that a couple of group individuals that had 

earlier ICT aptitudes were utilizing the office to do email and look the Internet for data. He additionally asserted that the 

office was utilized by some group individuals to get to taxpayer driven organizations, for example, applying for social 

concedes, benefits and searching for government delicate data on the Indian entryway gateway. He said a particular case of 

a little transport business person that uses the office to always check for government transport tenders. 

 

IV.   E-COMMERCE USE AND ANALYSIS 

 
From the information contemplated it is seen that even the villagers are not hesitant to utilize the E-trade office the greater 

part of them know about the Ecommerce and a couple have been utilizing it. This could be seen from the accompanying 

figure1. As can be seen from the above figure 65% of the specimen measure knows about the E-business yet around 68% of 

the mindful respondents don't utilize the E-trade office for shopping. The principle territory of concern is that however 44% 

of the rustic populace knows about E-trade, they are reluctant to utilize it. The media has assumed a crucial part to influence 

the data to reach to this class of individuals as a large portion of the respondent know from either the TV or the print media 

(news paper, magazine). Companions and relatives additionally assume a urgent part.  

 

The TV delighted in the greatest offer with 62% reactions to support its. The benefits of E-business are not escaped the 

country open. The reactions they gave were sufficiently solid to influence the scientists to reach an inference that they buy 

electrical machines, articles of clothing, books and magazines in vast number. They additionally benefit the administrations 
of ticket booking (ventures and excitement) in plenitude. The Indian E-trade industry, barring the online travel advertise, is 

assessed at Rs 6,340 crore and is relied upon to develop to Rs 8,630 crore this year.  

 

The reason of inclining toward E-business over customary framework was requested and the main four answers (in the 

request of rank) are as per the following : 
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 Variety of Choices  

 Convenience  

 Cost efficient  

 Speed  

 

 

 
 

Fig 1: Awareness and Use 

 

 

The customer satisfaction as per their responses by rating their experience is shown in following chart. 

 

 

 
 

Fig 2:   Customer Satisfaction 

 

India’s most leading E-commerce website homeshop18 does not provide delivery services in rural areas. The latest I-Cube 

Report on Internet in Rural India by IAMAI and IMRB also suggests that the claimed internet usage in rural India will 

reach 45 by December 2012, while the active internet usage will be 38 million [5]. Net connectivity and courier services 

were the major problems faced by the respondents. The following chart would make the position clear. 
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Fig  3: Problems Encountered 

 

CONCLUSION 

 

The E-commerce is the word ruling the business since a few years. A large number of organizations have moved web based 
using the capability of Internet for achieving an extensive variety of clients winning expanded ROI with less venture cost 

and time. Today, web based business has wrapped our lives such that it has turned into a need as opposed to an energy or 

striking the innovation. The buyers are spoilt with selections of brands, mold, solace, and all at focused valuing as well. On 

the off chance that we consider the dealers, they can offer merchandise and procure more benefit in less time with or 

without a distribution center, as they can get associated with the creation focus straightforwardly to ship instead of 

influencing a stockroom of their to claim with labor and work cost venture. Every one of these expenses have been 

significantly diminished for them; they can get associated with more clients when contrasted with their physical store. The 

effect of online business site advancement at the provincial ranges of India has been likewise observed. As of late, the 

innovation has touched the country parts successfully and has changed the general imagining that web based business 

organizations may not achieve the provincial area of India. 
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