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ABSTRACT 

 

The purpose of  this research is  to  invest igate the inf luence  of  soc ial  capita l  (human capital ,  

structural capital ,  and relat ional capital )  on the  growth of  micro,  smal l  and medium -sized 

tourism enterprises.  A survey was administered to 275 managers,  owners,  and ex ecutives who 

were chosen at  random to take  part .  Data was analysed using  structural equation modell ing 

via SmatPls4,  which tested research hypotheses.  The result s of  this study demonstrated that  

relat ional,  structural,  and human capita l  al l  strongly contr i butes to  the expansion of  

tourism.Businesses must  successfully  and appropriate ly communicate their va lues ,  norms,  and 

goals to  their partners  and consumers in order to  use their human,  structural,  and re lat ional  

capital .  This depends on the partners'  and c ustomers'  backgrounds and knowledge bases.  

 

 

 

 

INTRODUCTION 

 

The tour ism industry has been par t icular ly bad ly st ruck by the recent  COVID -19 pandemic,  thus i t  

is  necessary to  bui ld  competi t ive f irms with the bes t  work pract ices,  procedures,  and 

structure  forces (Bama & colleagues,  2022) .  Therefore ,  in addi t ion to  developing competi t ive  

enterpr ises,  business evalua tion is  requi red to  ascer tain and assess the  business per formances by 

looking into  the goods and services,  cap ital ,  and f inancia l  va lue ,  as well  as innovation.According 

to  Lyu et  a l .  (2022)  socia l  capi ta l  a ffec ts  organisat iona l  per formance,  which in turn a ffects 

company per formance .  The relevance of socia l  capi tal  for  enterpr ises i s  evident  in the twenty - f irs t  

century,  but  kno wledge  of th is i s  s t i l l  l imi ted ,  par t icular ly across na tions,  and some have not  

implemented i t  in terms of s truc tura l ,  relat ional ,  and human cap ita l  (Faeni  e t  a l . ,  2023) .  

Consequently,  th is  study contr ibutes  to  the  cla r i ficat ion of  the  ra t ionale behind  conducting this  

research as wel l  as the gro wth and development of soc ia l  cap ital ,  which i s  ra ther  def ic ient  in the  

ASEAN tour is t  sector .ASEAN tourist  fi rms are concerned  wi th soc ia l  capita l .   

 

Companies need to  hire  the bes t  employees ,  give them tra ining,  and impart  knowle dge on them in 

order  to  s tay co mpet i t ive.  The pr imary problem is usual ly ignorance  about the source ,  function,  

and  impacts  o f socia l  capita l  in the  trav el  and  tour ism sec tor  (Rocca  &  Ziel inski ,  2022) .  In order  to  

enable  the  dimension of soc ia l  cap ital  in t he tour ism sec tor ,  a  model  must  be implemented.This  

study es t imates the inf luence of soc ial  capi tal  on the Southeast  Asian tour ism sector  and  

invest igates  how social  capi ta l  has  a ffected the  growth of  the  region 's  tour ism industry us ing 

ins ights  from the  social  cap ita l  theory.  In  order  to  examine  the inf luence of  social  cap ital  on the  

expansion of  tour ism,  this s tudy integrates  the  resource d imensions o f  kno wledge capi tal  and socia l  

capi tal .  
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LITERATURE REVIEW  

 

Human capita l  and tourism growth  

Social  cap ital  inc ludes human cap ital  in the form of  a  well - tra ined,  respect ful ,  well -managed  team 

that  can handle the cha l lenges o f internat ional  tour ism. The abi l i ty o f an organisat ion to  develop 

workers wi th knowledge ,  ski l l s ,  a t t i tudes,  mindse ts ,  and a thorou gh awareness of the workings  of  

the sys tem is re ferred  to  as human capi tal  (At iku & Lawal,  2022) .Since employees a re the ones who 

own human cap ital ,  i t  tends to  be mobi le  and does not  belong to  any par t icular  firm and can be a  

strategic source of innovation  and crea tivi ty fo r  businesses,  human cap ita l  i s  a  company's  grea test  

asse t  (Sanjaghi  et  a l . ,  2022) .For  more effec tive  resource al loca tion,  tour  operators require da ta on 

human capi tal .  An organiza tion 's  most  innovative  quali ty i s  i ts  capacity to  employ i t s  human 

capi tal—a combinat ion of ski l l s ,  kno wledge,  and abi l i t ies tha t  can boost  organisat iona l  

effec t iveness— to  adap t  to  changes  in the external  environment (At iku and Lawal,  2022) .  

 

Hypothesis 1:  The gro wth  of the tour ism industry is  posit ive ly impacted b y human cap ital .  

 

Structural  capi tal  and tourism growth  

One of the three fundamenta l  components o f soc ial  capi ta l ,  s truc tura l  capita l  consis ts  o f databases,  

organisat iona l  protoco ls,  and the infrastructure that  supports human cap ital  (AlQershi  et  a l . ,  

2022) .Rules,  pol icies,  and procedures make up an organiza tion 's  infras truc ture.Pa tents and  

trademarks are only two types o f socia l  proper ty.Structural  capi ta l  i s  a lso an essent ial  component 

of organisat iona l  per formance because processes,  in ternal  cultures ,  management,  technologica l  

kno w-how, and other  factors al l  contr ibute to  an organiza tion 's  incre ased per formance (Pangidoan 

&Nawangsar i ,  2022) .  Thus,  scholars are looking at  s truc tura l  cap ital  as a  par t  o f social  capi ta l  that  

great ly enhances organisa t iona l  success .  

 

Hypothesis 2:  The gro wth  of the tour ism industry is  posit ive ly impacted by st ructural  cap ita l .  

 

Relat ional cap ita l  and tourism growth  

Rela tional  cap ital  re fers  to  the wor th o f a  company's relat ionships wi th  i t s  supplie rs ,  c l ients,  and 

other  external  s takeholders (Ramírez -Sol is  e t  a l . ,  2022) .Good customer service is  one of  the 

charac ter i st ics tha t  cont r ibute to  a  strong re la t ionship wi th customers.  Suppl ier  re lat ionships a re 

those that  exis t  between customers  and  potential  suppliers.  Taking s t eps to  improve  connect ions  

whi le  making a purchase i s  a  component o f managing suppl ier  relat ionships.  Co mpanies  take s teps 

to  improve thei r  re la t ionship  wi th investors,  such as providing them with accurate  informat ion to  

aid  in decis ion -making (Sa lehi  & Zimon,  2021) .Contrar i ly,  c l ient  cap ital  i s  co mprised of several  

elements,  includ ing market  share,  prof i t  per  cus tomer,  and rates o f  custo mer re tention.  For  

example,  relat ionship capital  i s  o f ten impacted  by the manner  in which a company and i ts  c l i ents  

interac t  wi th one ano ther .  Rela t iona l  cap ita l  i s  knowledge that  i s  avai lable through a var ie ty  of 

rela t ionships inside an enterpr ise.  Build ing s trong rela t ionships wi th a l l  o f these par t ies i s  c rucia l  

since they contr ibute signi f icant ly to  the e ff icacy of the f irm,  and re lat ional  capi ta l  i s  based  on 

ho w a company interac ts wi th i t s  in terna l  and  externa l  s takeholders (Cho wdhury et  a l . ,  2022) . 

Rela t iona l  capi ta l  i s  an essential  component of soc ia l  capi ta l  that  researchers  must  take  into  

account  in order  to  improve  organisat ional  per formance.  

 

Hypothesis 3:  The gro wth  of the tour ism industry is  posit ive ly impacted by rela t ional  cap ita l .  

 

Research model  
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RESEARCH METHODS  
 

We invest igate the componen ts of soc ia l  capi ta l  and ho w they affec t  the expansion of tour ism in  

the geographica l  context  o f Jammu & Kashmir .  Owners  o f micro,  smal l ,  and medium -sized  tour ism 

businesses as well  as managers who own or  operate  them  in the industr ies were the intended 

respondents in a  survey designed to  ga ther  pr imary da ta for  this study.  A sel f -administe red  

questionnaire was col lected in person afte r  i t  was del ivered .  For  a  var ie ty o f reasons (e .g. ,  the  

respondents were  not  the intended informant,  or  the questionnaire conta ined incomplete quest ions) ,  

26 of the 293  responses  tha t  we got  were deleted.  There were  275 val id  repl ies in the  sample as a  

whole .  In order  to  assess the cons t ructs  and  other  quest ion outcomes,  a  pre -tes t  involving 

32 micro,  smal l ,  and medium-sized tour ism businesses was a lso adminis tered.A few modifica t ions  

were made to  the ini t ia l  vers ion of the questionnaire in response to  the pre - test  result s .  These  

included changing the  introduction,  resta t ing a couple po ints,  and  coming up wi th po tent ia l  

responses to  the questions.  Table 1  shows the  source of the research instrument ,  whi le  Table 2 

shows the respondents’ deta i l s .  

 

Table2(Respondent Details) 

 

 

Gender 

Male 183 66.54% 

Female 92 33.45% 

 

Education 

10+2 50 18.18% 

Graduate 90 32.72% 

P.G 135 49.09% 

 

Age 

< 30 years 138 50.18% 

30 – 50 years 105 38.18% 

>50 years 32 11.63% 

 

 

Sector 

Hotels 85 30.90% 

Travel agencies 60 21.81% 

Guest houses 50 18.18% 

Restaurants 34 12.36% 

Houseboats 46 16.72% 

 

Table 1( Source of Research Instrument) 

No. Construct Source No. of items 

1. Human capital (HC)  

(Annamalah et al.,2023) 

05 

2. Structural capital (SC) 06 

3. Relational capital (RC) 06 

5. Tourism Growth (TG) 05 
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EXAMINATIONS OF DATA  

 

Evaluation of  the measurement  model  

Smar tPLS 4.0 sof tware is  used to  ana lyse data using the Part ial  Least  Square (PLS) technique  in  

order  to  ver i fy the hypothesis and  va lida te  measurements.  Four  key e lements form the  basis for  

evalua ting the measurement  model:  interna l  consistency (co mposi te  re l iabi l i ty) ,  indicator  

rel iabi l i ty (outer  loadings) ,  convergent  va lid i ty (average var iance extracted ,  or  AVE),  and  

discr iminant  val idi ty (Hair  e t  a l . ,  2019) .  Mainta ining signi fic ant  i tem loadings i s  necessary fo r  the  

construct  in the measurement model.  I t  is  ant ic ipated tha t  the ind icator  outer  loadings wi l l  exceed 

0.708.  The factor  loadings ( somet imes cal led outer  load ings)  o f  the constructs and the 

measurement model used in the invest igat ion are sho wn in Figure 1 .As seen in Figure 1 ,  the 

i tem load ings of a l l  the ind icators are greater  than the 0 .708 threshold.  Table 3  displays the va lues  

for  Cronbach 's  alpha,  AVE, and composite  re l iabil i ty.  These  were used  to  evalua te the  constru c ts '  

rel iabi l i ty and va lid i ty.  Convergent  validi ty and construc t  rel iab il i ty were at tained,  as evidenced  

by the study's  f indings,  which also showed tha t  al l  o f the construc ts '  AVE values were greater  than 

0.5  and the composite  rel iabi l i ty values were great er  than 0 .6 .  Reflec t ive models for  d iscr iminant 

va lid i ty are examined in  the next  assessment cr i ter ion.  The result s  o f the Fornel l -Larcker  cr i ter ion 

in  Table 4  demonstrate  tha t  the square root  o f AVE for  the construc ts i s  higher  than the corre lat ion 

va lue for  the  other  inter -construc ts .  Discr iminant val idi ty is  thus a lso a t tained.  

 

Evaluation of  the st ructura l  model  

Hair  et  a l .  (2018)  s tate  that  VIF values (sho wn in Table 5)  should  examined before the s truc tura l  

model eva luat ion,  for  the present  they was found to  be less than 3.  Thus,  mul t ico ll inear i ty i s  not  a  

problem. Furthermore,  est imates o f path coeffic ients and R2 were cr i t ical  to  the assessment o f the 

structural  model  (Hair  e t  a l . ,  2019) .  The es t imated va lues for  path l inkages in the  s truc tura l  mo del  

must  be assessed in  terms of  sign and magni tude.  Boots trapping was  used to  assess the  suggested 

assoc iat ion 's  relevance.  The  s truc tura l  model,  path coeff icients,  t -values,  p -va lues,  and R2 va lue 

are displayed in Figures  2  and 3. The R2 of endogenous la t ent  values i s  the pr imary s ta t i st ic  used  to 

evalua te  the structural  models.  Chin (1998)  classi f ied  R2  va lues o f  0 .67,  0 .33,  or  0 .19 for  

endogenous  latent  var iables in the inner  route model as  s igni f icant ,  modera te,  or  weak.  The  

endogenous  latent  var iable  TG was found  to  have  a modera te  R -square value  of 0 .479 in  thi s  

invest igat ion.  One of the most  impor tant  cr i te r ia  fo r  evaluat ing the s tructural  model i s  the path 

coefficient  es t imates .  I t  i s  shown tha t ,  a l l  exhibit  t -va lues >1.96 and  p values  < 0.05  a t  th e f ive 

percent  signi ficant  level .As a  resul t ,  the data supports  the a l ternat ive  hypotheses H1,  H2,  and H3.  

A summary of  the  find ings from tes t ing hypotheses i s  sho wn in Table 6 .  

 

Figure 1  
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Figure 2 

 

 
 

Figure 3 
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Table 3 (Estimates of Cronbach's alpha, Composite reliability and  Average variance extracted) 

 

 Cronbach's  alpha  Composite re l iabil ity  Average variance extracted  

HC 0.884 0.887 0.685 

RC 0.891 0.894 0.647 

SC 0.88 0.884 0.627 

TG 0.873 0.875 0.664 

 

 

Table 4 (Fornell-Larcker Criterion Estimates) 

 

 HC RC SC TG 

HC     

RC 0.662     

SC 0.665  0.659   

TG 0.679  0.654 0.664  

 

 

Table  5  (Construct  wise VIF Estimates)  

 

 HC RC SC TG 

HC    1.780 

RC    1.759 

SC    1.768 

TG     

 

 

Table 6 (Estimates of Hypothesis testing) 

 T stat ist ics  P values  

HC -> TG 4.589  0.000 

RC -> TG 3.717  0.000 

SC -> TG 4.343  0.000 

 

DISCUSSIONS 

 

A quant i tat ive methodology was used in this work to  test  the proposed  rela t ionship relat ionships.  

Given tha t  higher  TG is  correlated wi th higher  HC, SC,  and RC, the s tudy's  f indings were deemed 

intr iguing.  The posi t ive  (p  = 0.00 0)  HC–TG relat ionship supported H1.  Th e result s  val ida ted the  

theory tha t  t he workforce 's  technica l  advancement could boost  product ivi ty in  the  tour is m sec tor ,  

and technology investments are expected to  pay off in  the  long run wi th both f inancia l  and  

nonfinancia l  benefi t s  (Salehi  et  a l . ,  2023) .  Human capi ta l  theory can a lso be expanded to  include 

the goal  o f maintaining a high s tandard of operat ional ,  s oc ia l ,  and organisat iona l  abi l i t ies at  a l l  

t imes.  

 

Furthermore,  a  s igni f icant  associat ion (p  = 0.00 0)  between SC and TG was found in the data,  

confirming H2.  This  implies tha t  one  way to  assess the s tructural  cap ital  of  a  tourism business is  to  

read about the object ives  and  plans  o f the o rganisat ion.  A model fo r  assessing the structura l  cap ita l  

in tourism sec tors may be he lpful  in order  to  recognise and foste r  the cul ture ,  evaluate and report ,  

and  suppor t  the requirement for  transparency (Guo e t  al . ,  2022) .  
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Addi t iona lly,  RC posi t ive ly leads to  TG (p = 0.00 0) ,  support ing H3,  according to  the resul ts .  This  

i l lus tra tessince micro,  small ,  and medium -sized tourism firms  can support  a  culture tha t  encourages  

employees to  interac t  with the company's  most  signi ficant  external  stakeholders,  the theory should  

also concentrate  on how s trong relat ionship capital  helps workers (Mio e t  a l . ,  2022) .  Rela t iona l  

capi tal  i s  la rgely composed  of trus t ,  however  va lues should a lso be inc luded  in  the  theory s ince  

they di rec t  organisat ional  goa ls (Damberg et  al . ,  2022) .  

 

Theoretica l  and pract ical  contr ibut ions  

Our theoret ica l  unders tanding of  the s igni f icance of HC, SC,  and RC for  TG in develop ing country 

contexts  as wel l  as in the tourism and hosp ita l i ty sec tor  i s  advanced  by the current  study.  The 

r igorous  study methodology can be  adopted by other  small  tour is m and hosp ital i ty enterpr ises to  

genera l i se i t s  find ings .  With an emphasis on micro,  small  and medium-sized tourism firms,  the  

empir ica l  f indings o f  the research model  be ing presented advance our  understand ing of  HC, SC,  

and RC tha t  influence TG in tourism  and hospita l i ty -re la ted businesses.I t  i s  important  for  these 

f irms to  met iculously cul t ivate their  competi t ive advantages to  guarantee their  sustained presence  

wi thin the progressive ly invent ive and technological ly advanced tour ism and hosp ital i ty supply 

chain.  The current  study provides actua l  evidence tha t  by put t ing HC,  SC, and RC into pract ice,  

tourism and hospi tal i ty businesses  may increase tourism gro wth.  Understanding the causa l  

rela t ionships between the research constructs improves understand ing of  the e lements that  lead to  

tourism-re la ted TG. To uncover  global  evidence of managers '  a t t i tudes  on pro moting SCA in the 

tourist  and hospi ta l i ty industr ies,  researchers could bui ld  on the proposed s tudy approach.  

 

As human capital  appears to  be playing a bi gger  ro le  in determining an employee 's  success,  

managers must  integra te  this new viewpoint  into  the ir  HRM. Training programmes should pr ior i t ise  

information and ski l l s ,  but  they should a lso  place equal  emphasis  on a t t i tude  and emot ional  

control .  The  tour is m-re lated industry may want  to  consider  using mindfulness  medita t ion and o ther  

intervent ions ,  such as expedit ion -style  act ivi t ies,  to  increase  s ta ff  productivi ty which in  turn leads 

to  tour ism gro wth .Moreover  since  i t  i s  essentia l  to  the  industry 's  long-term survival ,  p layers in  the  

tourist  sector  must  invest  in and  improve i t s  struc tura l  capi tal .  The no tion of s truc tura l  cap ital  has  

the potential  to  s igni f icantly impact  a  company.  I f  the business wants to  succeed in the long run,  i t  

is  espec ial ly c r ucial  tha t  i t  r ecognise these repercussions and dea l  wi th them well  given the  current  

state  o f the market .Rela t ional  cap ita l  p lays  a  major  role  in the ne tworking and market ing eff ic iency 

of tourism f irms,  s ince  companies  tha t  pr ior i t i se  the ir  exist ing re la t ionships have found success in  

the marketp lace.  Consequently,  these e lements  might faci l i ta te  players '  future ab il i ty to  exchange 

impl ici t  information,  enabling them to se ize a  mul t i tude  of poss ibi l i t ies.  The intr ica te  nature  of  

tourism-re la ted economic o perat ions,  when combined wi th informat ion flo ws,  or  knowledge  

integrat ion through al l iance l inkages through learning,  result s  in the development o f relat iona l  

capi tal ,  which i s  a  cruc ia l  par t  o f social  capital .  Therefore ,  s tra tegic a l l iances can enable 

kno wledge integrat ion,  improve per formance ,  and faci l i ta te  access to  va luab le resources .  

 

Limitations and Future  Scope  

This invest iga tion has severa l  l imi tat ions because we only used one cross -sec tional  random sample  

technique due  to  t ime and budget  constr a ints.  A longitud ina l  method  should be used in future  

stud ies.  The result s  o f our  study can 't  be app lied  to  other  tour ism businesses in J&K because i t  was  

l imi ted to  micro,  smal l ,  and medium -sized businesses.  Future research can concent rate  on big 

tourism companies,  such as f ive -star  hote ls.  To increase the resul t s '  general izab il i ty,  more research 

could be done  in India 's  other  states.  Furthermore,  other  var iab les ,  inc luding mediat ing and  

moderat ing var iables,  might a lso be involved in  the growth  of tour ism,  which could be seen as a  

weakness o f the current  study.  
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